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SUPERPRETZEL® Honors Harry Kalas Dur ing Phi lli es-Mets Ser ies This Weekend
TV commercia l reworked as tribute to longtime Phi llies broadcaster

Phi ladelphia , Pa. April 29, 2009 - SUPERPRETZEL , a J&J Snack Foods brand, wil l
air a tribute television commerc ial to Har ry Kalas this Saturday, May 2 and Sunday,
May 3 dur ing the Phi lli es vs. Mets baseba ll games. The tribute wil l air exc lus ive ly in the
Phi ladelphia , Scranton and Har risburg market s.

Har ry Kalas filmed a new television commercia l with SUPERPRETZEL on March 12,
2009 as par t of the brand’s “Br ing it Home” market ing campaign. The campaign
highlight s tha t you can enjoy the same great tas ting SUPERPRETZEL at the bal lpark
as wel l as in your home. When it came time to choose a spokesperson, the marketing
team immediate ly thought of Har ry.

“SUPERPRETZEL has a long his tory with the Philadelphia Phi lli es organizat ion,” notes
Vince Melchiorre, Execut ive Vice President of Sales & Market ing, J&J Snack Foods.
“As a Phi llies par tner and the provider of all in-stadium sof t pretze ls for over 30 years,
it was a natura l cho ice to work with Har ry. Har ry always brough t Phi llies baseba ll
home in a specia l way”.

Fol lowing Har ry’s death on Apr il 13, the team at SUPERPRETZEL postponed the
advert ising campaign in ord er to mod ify the TV commercia l. In honor of Har ry and his
work, the original commercia l wil l air only thi s weekend dur ing the Phi lli es v. Mets
games. It wil l be accompanied by a tribute message. For fans who miss the air ing , it
wil l be available at www.superpre tze l.com immediate ly following Sunday ’s game.

“Since Har ry’s passing, our primary goa l is to celebrate Har ry’s lif e and his
accomplishments , and to show respect to his family, the Phi l lies, and the fans” sta tes
Melchiorre. “We are gra tef ul to have had the opportuni ty to work with Har ry on this
commercia l, and we apprec iate the suppor t we received from the Phi llies organizat ion.”

In honor of Har ry’s legacy and phi lan thropic work , J&J Snack Foods wil l donate a
por tion of the proceeds from the sale of every SUPERPRETZEL sold at Cit izens Bank
Park this season to Phi lli es Charit ies , Inc .

###
About J&J Snack Foods
J&J Snack Foods Corp. is a manufactu rer , marketer and dis tri butor of an expand ing
var iet y of nut rit ional, popularly priced , branded niche snack foods and beverages for
the food service and retail supermarket indust ries. The Company is lis ted on the
NASDAQ exchange as "JJSF" , and serves both nat ional and internat ional market s.

610 -937 -1437

mailto:klange@brownsteingroup.com
http://www.superpretzel.com/


Our growing por tfo lio of produc ts inc ludes SUPERPRETZEL, PRETZEL FILLERS and
other sof t pre tze ls, ICEE, SLUSH PUPPIE and ARCTIC BLAST frozen beverages ,
LUIGI’S, MAMA TISH’S, SHAPE UPS, MINUTE MAID* and BARQ’S** frozen juice bars
and ices, WHOLE FRUIT sorbet , FRUIT-A-FREEZE froze n fru it bars, MARY B’S
biscui ts and dumplings , DADDY RAY’S fig and fruit bars, TIO PEPE’S churros, THE
FUNNEL CAKE FACTORY funne l cakes, and MRS. GOODCOOKIE, CAMDEN CREEK,
COUNTRY HOME and READI-BAKE cookies. J & J has manufacturing facil ities in
Pennsauken, Bridgepor t and Bel lmawr, New Jersey; Scranton, Hat fie ld and
Chambersburg , Pennsy lvania ; Car rol lton, Texas; Atlanta, Georgia; Moscow Mil ls,
Missouri; Pensacola , Flo rida and Vernon and Newpor t, Cal ifo rnia.

*MINUTE MAID is a reg istered trademark of The Coca-Cola Company.

**BARQ’S is a reg istered trademark of Barq’s Inc .
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